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(Agrarian Culture Ecology for Tourism)
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Concepts, theories and dimensions of agrarian culture ecology. Relation between agrarian
culture ecology and tourism. Types and components of tourism modes concerned with
agrarian culture ecology. Innovation concerned with agrarian culture ecology for tourism.
Principles and guidelines of the development and management of agrarian culture ecology
for tourism. Case studies. Field trips required.
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(Creative Community-based Tourism Resources Design)
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Definitions, types and features of tourism routings and activities, special events, local
accommodation and local food. Influential factors on design and management. Psychology
principles and guidelines of tourist experience design. Budgeting and revenue management.
Rules, conditions and guidelines of drafting project proposals to gain support. Best practices
of projects and businesses related to creative community-based tourism resources. Field

trips required.
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(Creative Community -based Tourism Marketing)
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Influencing factors of creative community-based tourism. Concepts and theories of market
segmentation and targeting. Concepts and theories of tourist wants and behavior. Principles
and guidelines of analysis on tourist wants and behavior. Tourism marketing mixes. Marketing
positions and strategies. Principles and guidelines of integrating marketing concepts into
marketing strategy design. Marketing project on creative community-based tourism.
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(Professional Experience in Creative Community-based Tourism)
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Professional Experience for creative community-based tourism in community area or
enterprise. Integration of knowledge and learning by doing, analyzing, problem solving and

cooperation. Report writing and presentation.
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