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FINNWATAULUIAALATFAINYUISY 3(2-2-5)
(Agribusiness and Circular Economy Concept)
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Sustainable Development Goals. Agribusiness development. Value chain for agribusiness.
Principle development of the circular economy in Thailand. BCG economic model.
Ecosystems and success factors of circular economy. Circular economy and agribusiness
development. Technology and innovation for circular economy agribusiness. Case study.
N5IANTSNAENEAMTUTINNNYAT 3(2-2-5)
(Strategic Management for Agribusiness)
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Identifying vision, mission and goal for agribusiness operation. Internal and external
environment analysis. Strategy development for agribusiness operation. Strategy control and
evaluation.

MIUIINsRUEmMIUgINANYAS 3(2-2-5)
(Financial Management for Agribusiness)

UnyBuazn1susminsiulun1sdInnIsgsnanegms N5 IATIEIUNITRULAZIUNTERARUAR 8RT)
wanauunULazadsdlugianwas MsuImsAundndnyuisuazdunsndanns lassasng
Sunuuagdunuiuu msieszsinnudululivedasinisamu dudeuaznsinnisaudely
MYFINANENT

Accounting and financial management in agribusiness management. Financial statement and
cash flow analysis. Rate of return and risk in agribusiness. Current and fixed asset
management financing. Capital structure and capital cost. Investment project feasibility

analysis. Credit and credit management in agribusiness unit.
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(Circular Economy based Marketing Management for Agribusiness)
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Concept of marketing for environment. Marketing mix. Green consumer behavior. Marketing
technology. Product design process from agricultural product and waste.
WHUGINANYATULTIULUIAALATEFAINY WIS 3(1-4-4)
(Circular Economy Based Agribusiness)
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Direction and goal of agribusiness plan. Value proposition. Target customer. Distribution
channel key activities. Key resources. Key partners. Cost and benefit. Lean business plan.
nsimuLesUugINAnEnINelakIAnATYgR N UREY 3(1-4-4)
(Circular Economy based for Agribusiness Network Development)
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Development of a circular economy agribusiness network. Principles of networking
cooperation. Tools and technic for analyzing the agribusiness potential for networking
cooperation. Designing cooperation model for a circular economy agribusiness network.
Administration management for strengthening network partners. Cooperation network
model development for a circular economy agribusiness. Lessons learned from the success
of a circular economy agribusiness networks.
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(Professional Experience in Circular Economy Agribusiness Management)
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Field trips in circular economy agribusiness. Report writing and presentation.
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