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(Herbal Processing Technology for Cosmetic Products)
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Raw material selection. Formulation of cosmetic products. Quality test. Stability test.

Sensory evaluation. Laws, ethics and consumer protection.
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(Marketing for Cosmetic Products)
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Concept and trends of cosmetic product marketing. Market analysis and planning. Market
survey. Consumer behavior. Target market selection. Marketing promotion. Digital marketing.
Customer relation management and case study of cosmetic business.
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(Professional Experience in Productive Innovation of Cosmetic Products from Herbal Plants)
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Professional experience related to technologies in the production system. Herbal extract
production. Cosmetic product development. Business planning and marketing.

Entrepreneurial practices. Field trip required.



