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NSHARTIAMAINGS 6(3-9-11)
(High Quality Rice Production)
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Crop requirement and management in high quality rice production. Information system for
rice production. Rice production in good agricultural practice system. Application of modern
technologies in the rice production system. Rice quality testing. Field trip required.
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(Value-Added Product from Rice)
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Creating value-added concept. Value-added products from rice with health-promoting
properties and environmentally friendly products. To produce food and non-food rice
products. Developing rice products quality and standards.
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(Rice Product Creation Design)
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Product design and development of rice products. Creating new product ideas. Local
product design. Product concept writing. Techniques for screening product concepts.
Product concept testing. Creating and developing product prototypes. Packaging design and

development. Analysis of market feasibility of rice products.



01682428

01682429

N1IAAIRNTIILAZHEN AT 3(1-6-5)
(Marketing for Rice and Rice Product)
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Marketing characteristic and market system of rice products. Market segmentation and
targeting. Market survey. Consumer behavior analysis. Marketing mix strategy. Competitive
strategy and competitive advantage in rice industry.
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(Professional Experience in Rice Value-Added Creation)
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Professional experience in rice value-added creation. Application to alternative technique
for high quality rice production. To make value added rice products by using innovation.

Modern and online marketing. Field trip required.
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