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(Information Technologies for Agro-Industrial Innovation and Management)
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Information technologies and generative artificial intelligence for agro-industry.
Al-assisted knowledge management. Database management. Information
systems on web-based and mobile-based platforms. Cloud Computing. Data
mining and machine learning. Data analytics and system dashboard design for
agro-industry. E-commerce and online social media marketing for agro-
industry.

¢ v a = A

01057412 NFIATIENURYATIANLNON1TRBNWUUUTINTTUNYATUAL DN 4(2-6-T7)
(Principles of Forest Certification)
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Principles and techniques of consumer and market data analytics for agri-food
industry. Exploratory data analysis techniques. Insight extraction by artificial
intelligence (Al) and generative artificial intelligence (Gen-Al). Trend analysis for

innovation development. Linking data with strategic rationales for agri-food

industry. Principles of strategic planning. System dashboard and data
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visualization. Communicating data insights to support strategic decision-
making.
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(Innovation Design and Prototype Planning for Agri-food Industry)
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Innovation design processes for agri-food industry. Business opportunity
analysis. Innovative business model development. Feasibility and risk
assessment of agri-food business models. Concept prototype design and
prototype development planning for agri-food industry.
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(Concept Prototype Development and Innovation Pitching)
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Development of innovative concept prototype for agri-food industry. Design
and development of product or service concept prototypes. Defining test
scenarios and evaluation metrics for concept prototype testing. Concept
prototype testing and empirical data-driven improvement. Technical and
business feasibility evaluation. Principles of innovation development and

innovation pitching.



